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Introduction 
           Apple Inc company is a local multinational technology company in the United States which deals with designs and development of electronics. It also deals with computer software, online services and consumer electronics such as iPhones, iPods among others. Its headquarter is in Cupertino city of California. Other than google, amazon, and facebook, apple inc company is also considered as one of the big four technology companies in the united states ( Anzures, 2019). The software of the company includes macOS, iOS among others this is one of the fastest software which a consumer would choose to use among others. The services that this company offers are apple pay, apple pay cash and apple card which the consumers can use to settle their debts in case of any need.
           This company was founded in the year 1970, by a group of three people who include Steve Jobs and his brother Steve Wozniak and Ronald Wayne. Their first sales were made in 1976 where they sold apple 1 computer and by 1980 they were successful with their first computer sales which had different designs. In 1984 they had sold many computers with various innovative graphical interface users, for example, the initial Macintosh. The marketing strategy which they used was received globally with an acclamation. This made their products sold far and wide but unfortunately due to the high price most people could not afford their products this led to a loss in their production( chaudhri,2018). 
Its capacity and demand concerns
           The capacity of the company is quite big since its products are being used worldwide. There are different models of apple consumers such as apples lower cost, which led to the diminishing of its initial highly-priced computers. This was addressed by the management by introducing new and cheaper products to compete in the market and meet the fewer consumers' needs. It is also mid-range and the consumer market series of performance, unfortunately, most customers did not understand this model perfectly well. So the demand concerns were majorly based on the prices of the commodities. The company, therefore, lowered the prices of their products to a level where most people could afford to purchase them.
An equation to calculate the capacity of the company
Y= Bo + B1X1 + B2X2 +B3X3………Bnx+E
ConsatntB0
Coefficients B1,B2,B3……..Bnx
Error E 
Lead strategy, lag strategy, and match strategy, and recommend which your local organization should pursue and why.
           After the sell of apple in the year 1977, the company became the world best leading in microcomputers in the market. They did not rest after realizing that their products were the best but instead, they continued to produce products such as iPods they are now working on being the best leading in online music and iTunes which has revolutionized leading to the promotion of the digital music. Its lag strategy is to incorporate other electronic producers (Armstrong, 2013). They also intend to get grants from other financial institutions to help them enhance their products by opening many agent shops all over the world to sell their products. Match strategy with Samsung galaxy company to come up with products that will beat all the already produced products in the markets. It should pursue its lag strategy so that it meets all the market demand.
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